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● Position SFPUC as San Francisco’s clean energy utility 

● Increase public and customer awareness of SFPUC’s clean 
energy programs 

● Strive to develop and deliver strategic, proactive, creative, and 
equity-informed marketing plans and campaigns 

● Expand, strengthen, and deepen our relationships with our 
customers, stakeholders, and community groups

Our Goals



CleanPowerSF
● Affordable Housing Enrollment
● Launch Customer E-newsletter
● Stakeholder Engagement

Hetch Hetchy Power
● Greater Brand Awareness
● Affordable Housing Customer Engagement
● Extreme Heat Events 

And more….
• COVID-19 Response
• Power Virtual Tours

What We’ve Been Up To





Supporting Our Customers 

      CleanPowerSF.org/COVID-19
 



Enrolling New Customers 



Reaching Our Customers

Residential Commercial 



Ensuring Equity & Access 



CARE/FERA Marketing Campaign 

CleanPowerSF.org/credit
 



Proactively Engaging Our Stakeholders

• Community Power Update 

• Open meetings by topic

• One-on-one conversations

• Email updates

• Growing our stakeholder list 





Increasing Brand Awareness



Affordable Housing Customer Engagement



Rolling Blackouts & PSPS



Power Virtual Tour: More Power To You

• Educate participants on 
clean power programs; 
tour our facilities like 
Sunset Reservoir and 
Moccasin Powerhouse

• Nearly 250 participants 
for Aug. 26 session

• Next Power tour on 
Sept. 9 at 1 p.m.

• Register at sfpuc.org/
virtualexplorations



What’s Next?

✓ Continued COVID-19 customer support

✓ Promoting New and Existing Customer Programs 
○ SuperGreen Upgrade Campaign
○ Electric Heat Pump Water Heater Rebate Program 

✓ Roll-out of Hetch Hetchy Power Brand

✓ Customer communications & stakeholder engagement 

✓

✓ Community partnerships 


